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Educational Podcasting: teacher and expert voices as media interventions
Andrew Middleton, Sheffield Hallam University

Podcasting for Pedagogic Purposes SIG, Glasgow Caledonian University, 7th May 2009
Design Principles for Educational Podcasting
(in progress)
Effective educational podcasts will usually present 
· Intention and clarity of purpose
· Speakers whose role and level of expertise is properly introduced
· Ideas and discussion that is relevant and well articulated
· An awareness of the learning situation or context
· Invitations and challenges, or 'ways in and ways out', for the listener
· References to, or acknowledgement of, related sources of knowledge
· A hook that engages each listener
· Conversational voices rather than formal monologues
· Structured and well-signposted information, punctuated with music or audio transitions where appropriate
· An awareness of the strengths and weaknesses of the audio medium
· Information and ideas that are concise, well-paced and straightforward
· Suitable clear production quality as appropriate for the intended audience
Examples of pedagogic approaches featuring the tutor's voice:

· Recording events (eg recorded lecture, summary audio notes)

· Communicating (eg module announcements)

· Motivating (eg tutor conversations, storytelling, etc)

· Describing (eg interviews with professionals, clients, public)

· Illustrating (eg testimony, vox pop) 

· Forming (eg instructional; feedback) 

· Building (eg key skill development)

· Modelling (eg behaviour, techniques) 

Other voices: experts and publics
e.g. support services, Broadcasting and Commercial producers, Educational and Training Organisations, Professional & Other Organisations, teachers elsewhere, and tutors out of class

· Instructing (eg learning objects)

· Describing (eg interviews with experts)

· Updating (eg current affairs and developments) 
· Marketing (eg product placement, initiatives)

· Reporting (eg findings, proposals)

· Conversing (eg criticism, review)

· Advocating (eg political)
· Various  (eg learning objects)

Some example types:

· Coursecasting
· Preview

· Summary conversations (Review)

· Module personalisation

· Storytelling

· The Professional view

· Audio feedback

· Concept notes

· Audio illustration

· Demonstration

· Guidance

Benefits
· Access to voices (e.g. personalisation, empathy, trust) 

· Efficacy (simple, quick, high impact)

· Authentic (real worldness, open-ended ) 

· Currency (e.g. immediate, up-to-date)

· Social Constructivist (promoting conversation) 

· Engaging, varied, perspectives

· Varied diet – another learning channel

· Orienting, motivating, challenging media interventions 
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Note: Slides will be on PPP wiki and on slideshare.net

